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THE 51t CHENGDU CHINA BEAUTY EXPO 2025 (SPRING)
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April 17-19, 2025 | Chengdu Century City New International Convention & Exhibition Center
(CCNICEC), Halls 5/6/7/8/9
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Concurrent Events: 30* Guest Speakers: 48 Media Coverage: 120+
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Exhibitors: 752 Brands: 4,500+ Professional Buyers:
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CHENGDU CHINA BEAUTY EXPO

[ Exhibition Highlights | BB X fE 2

Jhlight 1
48.53% MmN EES

48.53% New Brands Debut at Chengdu China Beauty Expo

"BREFYNT, H—EREPEPEPENVHIHLRE,

Under the "debut economy" effect, the expo further stimulates market development in China's central and western beauty
industries.

R AT T AN

jhlight 2
AINF, BEN#FHERE™T]

Al Applications Drive New Quality Productive Forces

BRIMAFEEWSUHBINAE, UHEL. RRUEAEERERR
SRE, IR Z AL A,

The expo highlighted Al applications in the beauty sector, leveraging digitalization,
intelligent technologies, and scientific advancements to enhance management
efficiency and service quality, aligning with Generation Z's consumption
preferences.
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CHENGDU CHINA BEAUTY EXPO

Exhlbltlon Highlights } El X B2

ight 3
EVWXFTTR, TIVHER /.

Beauty Industry x Therapy - A New Industry Breakthrough = ) j.;_mw

o[ 55 A ‘:I'Jﬁ\ HoHH. WAITH
\ROMATHERAPY LE: TR ":'_' "CATOR AND PRACTI

FETREX, BTEIRIHHK, NERE, Tk, BEERTT, & o
FEZEATNRE, EVFTERHER. -
The aromatherapy zone offered buyers immersive experiences through olfactory, & : — )

auditory, and tactile engagement, fostering novel consumption patterns, and marking a
transformative growth point for the industry.

ight 4 3EBXE, WHRKGEMKK

Highlight 4: Strategic Collaboration Empowers National Brand Growth

MIESERTIBES " RikmEEEITE EREIEEIE, HRHEHEWREEFFTERZ i (7 RE
MEER) NhRHFE (KRE) =8, BNRERESRELRE.

The Sichuan Beauty & Hairdressing Industry Chamber of Commerce forged a strategic partnership with the "National Brand Incubation
Program." This collaboration promotes domestic beauty brands through features on Xinhua News Agency's Amazing Chinese Brands
and CCTV's Discoverers programs, accelerating high-quality development for homegrown brands.
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[ Buyer Data R
MAREE e : -
MRRE REE. &, I8, . K. HEHROSUSIR
6 7 3 Professional buyers from Yunnan , Guizhou , Sichuan ,

Number of buyers: 49,673 Chongqing, Tibet , Shaanxi, Gansu, and other regions

\/_lé/E I-I * . > = =77 = =
silay SREME, BAEUIRETER
2 4 /0 Full-spectrum outreach strengthened professional buyers'

57.24% First-time Professional Buyer attendance intent.

I -‘: rl . N= A =77 = 3 SET N
BRI FREES, HELMIREIER)
8 3 /0 New channel coverage linked fresh buyer data resources.

50.83% New On-site Visitors

BUEH

New Beauty Industry - Creating Opportunities
» BIAOFHETEGTEIEL TS

Facilitating market expansion in China's central and western beauty industry.
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CHENGDU CHINA BEAUTY EXPO

[ Exhibitor Data | RE X 2

» BRI EExhibitors: 752 ® » BR&EMBrands: 4,500+

Rtk Top

Top Regional Distribution of Exhibitors

| I [
431% [ FR&E 20.1% @& 6.3% WHRE
Guangdong Province — 43.1% Sichuan Province — 20.1% Sichuan Province — 20.1%
[ | [
3.7% #ilE 31% AEE
Beijing Municipality — 4.2% Zhejiang Province — 3.7% Henan Province — 3.1%
[ [
21% EBERh 14.6% EHft&miKxX
Jiangsu Province — 2.8% Chongging Municipality — 2.1% Other provinces/regions — 14.6%

£51/&@ (%) CCBEX B = RIES

Venue Layout for the 51° Chengdu China Beauty Expo (Spring)

* SARIE+4iE1%1E *

5 main exhibition halls + 4 connection halls

6 SiE ; SiE 8 SiE 9 SiE
Hall Hall Hall

mEW £RIEE hREPIR R TIE KREERFEE KEE/MNSE LR R/ =E1E

New Beauty Industry Omni-channel Hall Functional Skin Care And Oem/Obm/Odm  Health And Weliness Hall Medical Beauty/Instrument Hall Scalp Care /Nail/Eyelash/Eyebrow Tattooing Hall
HOB. P, MP. ORRAT LUEPH, BQEMEAREET  ARRFE (UR/ExfExs 0 BX NE ASRSESNE, TE  XPXEBLS. SHP, FEP

EEEH, EREL. FORKE ¥ BREE. OEMODM £ERE) EREE. fEgrs 0 DHEBE SRET. RERER B X7, ERHFA. AREE,

REZEE B, R it BRAK, RATFRRRE, i

BHEREE, NRRIESLFR/H
R, Kk, KA, MHSEREPSPA
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[ Exhibitor Cotegories} El X B2

PR, PAFE/EAMER, ORROKRKI. Rik/iik
I8, EE, RREEFERR/RESEHR. kiFrs
PG, M=T/FH/ER., G888, MPIEP. BRS Skincare, personal care/fragrance/essential oils, oral supplements &

OEM, cosmetics/tools, masks, hygiene/household cleaning products,

Skincare, anti-aging/body shaping/breast care, devices/equipment, T G, G

personal care, raw materials, etc.

©521% B
{5 Supply Chain
OEM/ODM/OBM, &i#t (Ei#. 5%, &
F%5) . REREM

OEM/ODM/OBM, packaging materials (mask
substrates, containers, boxes), raw materials, etc.

EEERR, BRARFIN/SN, FRIEER

B[R/ R0 F

Functional undergarments, technical

training/conferences, clinic EEXHR (PHFER/EES) . REE., B
furnishings/apparel/decor, etc. MEeE. KEZ (EXBRNE/EE) £

Medi-grade products (skincarefmasks), non-invasive
aesthetics, surgical materials/equipment,
comprehensive medical aesthetics
(institutions/procedures), etc.

IEMFIE/BRE. BH/EEANE. KERFE. ZBUE. BKREE, iR, RMIE/Em,
EEREE, FARA/OUN. BRF. ARFIPIERER. FEESRB/FR. EFRE
FHHE

Facial care/creams, blemish/acne/scar removal, holistic wellness, beauty devices, skin management,

anti-aging, weight loss/breast enhancement, nailleyelash art, semi-permanent makeup/tattooing,
intimate care, scalp care/hair growth, postpartum recovery products, dental aesthetics & materials, etc.
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[Detolled Breakdown of Exhibitor Categones

RERFE

Holistic wellness

HEPE B

Facial care/creams

B/ aEEE

Blem|sh/sco|r acne removal

RREE/MR

Skin management/anti-aging

Exf=m (PR ERE) [BREAR

Medi-grade products (skincare/masks)/surgical materials

SEEASERE /KA | B 32 5F R R T ##Y

Nail/eyelash art/semi-permanent makeup/dental aesthetics

IRLAE /= B [T RETE 2K

Weight loss/breast enhancement/functional undergarments

EBNE

Beauty devices

OEM/ODM/OBM /&4 /544 B H At

OEM/ODM/OBM/packaging/raw materials

MERF/FEESERE R m

Intimate care/postpartum recovery

PRGN P 1B AR F i/ i e TR %P ER

Skincare/personal careffragrance/cosmetics/tools/masks

AREFIPIERBRIER

Scalp care/hair growth/transplantation

EA/REERM/TRAR

Aromatherapy/energy essential oils/healing accessories

AEX (EXERAME/HE) [BESX

Comprehensive medical aesthetics/non-invasive aesthetics

ARG/ =W RISEE [ Z 5T

Technical training/conferences/clinic furnishing solutions

O AR OARI‘CT

Oral supplements & OEM

CHENGDU CHINA BEAUTY EXPO

R EE 2

16.64%
12.15%
11.65%
8.15%
8.15%
7.49%
6.98%
5.49%
5.32%
3.82%
3.66%
2.99%
2.99%
2.69%
1.16%
0.67%
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[ Exhibitor Survey | R E) X i 2

»91.78% RBMAERSEERRE

91.78% of exhibitors were highly satisfied with this season.

»90.24% RBRREBREN

90.24% of exhibitors expressed intent to re-participate.

»89.69% REB=MA{THFRMERES

89.69% of exhibitors would recommend CCBE to peers.

2025%518 (8%) CCBER Bz wammaairs: 9.18 tosm)
Overall rating for 2025 51st CCBE (Spring): 9.18/10
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[ Buyer Analysis

KRR,

P E P AEREN IR R

CCEE

CHENGDU CHINA BEAUTY EXPO

R EE 2

+

Regional Focus: China's Central-West Beauty Industry Benchmark Event

[ PO T AR 1t 42 R

Domestic Buyer Distribution by Region

i) 90.56%

(I, =@, =M. B, BEXE)

Southwest China (Sichuan, Yunnan, Guizhou, Tibet, Chongging, etc.) — 90.56%
[

EmixX 1.78%

(&, '@, BE%)

South China (Guangdong, Guangxi, Hainan, etc.) —1.78%

|
£RIBKX 0.65%
(AR, STFH. RE. L. B2, £5%)

East China (Shandong, Jiangsu, Anhui, Zhejiang, Fujian, Shanghai, etc.) — 0.65%

|
FiER  0.47%
(ZF. S, BEITE)

Northeast China (Liaoning, Jilin, Heilongjiang, etc.) —0.47%

LR HR

Buyer Positions

24.82%

22. 03/° 19.01%

AR 5.11%
(BT, HR. 55%)

Northwest China (Shaanxi, Gansu, Qinghai, etc.) — 5.11%

£ME  0.82%
(. X2, ik, WE, W)

North China (Beijing, Tianjin, Hebei, Shanxi, Inner Mongolia, etc.) — 0.82%

(81, #AF. TR, IEF)

Central China (Hubei, Hunan, Henan, Jiangxi, etc.) — 0.58%

|
Hfthth X

(BREF)

Others (Hong Kong, Macau, Taiwan, etc.) — 0.03%

0.03%

15.59% 13.83%

2.28% 0.61%

1.82%

BH/REE/ %ﬂ/i% i ES IS ISE ES/RKIm EEMAPE B [EI7ES
CEO/VP Manager/  Business Owner/  Director Beauty Consultants/ Doctors/ Academic Industry
President/ Supervisor  Store Manager Technicians Nurses Institutions Associations
General Manager/
CEO/VP

* XERRERDP, BHENESN

Key Decision-Makers Drive Efficient Business Matching
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Buyer Types j PCEN X B o=

0,
e 2 A e R ——

Bz 19.02%
Medical Aesthetics _

Birs 9.72%

Consumer Goods Line

sung/Er 0%

Professional Hair Care/Styling

¥

{3t prsiE 4.46%

Supply Chain

Eirmpe 2-277%

International Brands

Himmer/mnsg 3.68%

OthersfInvestors/Media
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b - i P OEM/oow




TR

[ Buyer Types ]

CC

CHENGDU CHINA BEAUTY EXPO

R EE 2

éﬂﬁ 5 th Detailed Breakdown ‘

TivE /R4

Professional/Institutional Line
1T el

Producers/Manufacturers/Brand Owners
EBRIKT
Beauty Salons/Spas

KRB/ 2
Agents/Distributors

RS R

Skin Management Centers
e

Beauty Chains

KEEERFREE

Holistic Wellness Centers
e ) N
Body Shaping/Weight Loss Clinics

%EF/?%E )

Nail/Eyelash Studios

DK ) )
Microblading/Semi-Permanent Studios

ﬁ%/ﬂ&%ﬁ%@t\
9

Anti-Aging/Tech Skincare Centers

Hith
Others

Al 2 g
EFED

Medical Aesthetics

REER/EZENME ) o
Private Hospitals/Medical Aesthetic Institutions
BEZE

Non-Invasive Aesthetics

R 2R EER
Agents/Distributors/Wholesalers

LR/ FIE R T

Producers/Manufacturers/Brand Owners
NILER
Public Hospitals

EAEHE R .
Raw Material Suppliers

Hith
Others

B4

Consumer Goods Line
R BT

Producers/Manufacturers/Brand Owners
R/ RER
Agents/Wholesalers
CS/bia&IE

CS/Cosmetic Stores

I GEIESE

Cosmetic Chains

& S
Wholesalers/Distributors
IS ER/ZEIE

Hybrid Retail-Service Stores

WIS/ THE=
Makeup Studios

oG]

Microbusinesses

SRS

Maternal & Child Stores

36.89%
18.39%
9.04%
9.04%
7.68%

4.78%
4.72%

3.44%
1.72%
1.59%

2.29%

50.11%

23.32%
9.49%

6.76%
3.19%
1.65%

5.48%

34.16%

18.36%

15.11%

9.58%

9.18%

3.16%

1.97%

1.48%

1.28%

KA/B&/Bh /Myt 0.79%
KA/Department Stores/Supermarkets

B/ BIREE/FE 0.69%
E-commerce/Cross-border Platforms

Hith 4.24%
Others

EIVHFER

Professional Hair Care

ERIEIZERDE 26.52%
Hair Salons
SR ISR R 20.09%
Producers/Manufacturers/Brand Owners
ZalE 17.56%
Multi-service Stores
SLEPIPIE/FRRIE 17.20%
Scalp Care Centers
REH/EHEE 9.68%
Agents/Distributors
MR DR 3.58%
Wholesalers/Distributors

[V 3.58%
Hair Growth/Transplantation Services
Hit 1.79%
Others
{4 j7 5%
Supply Chain
ar (EEG. 5%, 87%) , 29.15%
Packaging (Mask Substrates, Containers, Boxes)
R 22.83%
Raw Materials
HAIg S 18.11%
Machinery
RIS TR/ _ 12.59%
R&D Companies/Labs/Testing Institutes
OEM/ODM/OBM 7.09%
OEM/ODM/OBM
Hith 10.23%
Others

el s |

E3Jin )i
International Brands
P ERAL 33.78%
China General Agents
HRAE 12.16%
Provincial Agents
BIEER 10.81%
Cross-border E-commerce
—RES 9.46%
General Trade
HOEEMNE 8.11%
Import Product Chains
MRAE 5.41%
City-level Agents
Hitift 5 F & 4.05%
Other Supply Platforms
Hitb 16.22%
Others
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Buyer Survey | MEEE e

IRSMEH

Visit Objectives

SREFTR, HHE 31.32%0 1.45% St

Seeking new products/projects

b 3.66% S REETE FERN

Evaluating future booth bookings

‘ 0 5.88% NESFEXH

Strengthening partnerships

SEFYALER 17 85% o

Networking with industry peers

R, T8 17.34%

Procurement/ordering

N
' ° 10.69% SIIED. 2. 8i5

Attending events/forums

SRIWGRMA, BEF 1 000, ,

Identifying new suppliers/partners

KEDPIBDBEX

Operational Challenges

zﬁstgor%er%c%éi&tion/retention 31.49%
ZER
Iﬁ%f%usinessﬂ%trctegies 21.15%
o, 1
Iz:ggct/pr?jg ﬂw%tions 20.47%
ZEMASLEFH 15.21%

Rising operational costs

P ) L S o 11.68%

Staff recruitment/retention

<7 -
IRHRE
Satisfaction Metrics

»92.28% IRV AERZIEEFHR
92.28% of buyers were highly satisfied

" 92.06% ERETREBREWN

92.06% committed to revisit

W 91.72% ERFZTRCSOPREFES

91.72% would recommend the expo

» 2025%51E(ES)CCBERMERL5E1EH:9.42 (109 5)

2025 51st CCBE (Spring) Overall Rating: 9.42/10
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Concurrent Events ]

XWX OES

Interactive experiences, retail operations, branding, industry trends

HE R RE

30+ high-value thematic events

2025%51/&E(F=)
CCBER#EEEHARI

2025 51° CCBE Chengdu China Beauty Expo (Spring)
Opening Ceremony

57/55@@ A Eﬁ‘iﬁﬂﬁ\iﬁé =

NGO CHNA BEAUTY 2XPO SE

}’ '@_/'\ i
ﬂ"'% 2025ME= I A®
oIS [IIBASHES=

. 3 E,F e L 20255%5FHEXWA®
é IHEAS

2025 5"season of China Beauty Industry people ®
fun conference

THE 515t CHENGD

=
CCEE mf"v’ ?}

20255815%F
P EEIVIFHIEBSIECIR

2025 15" Special Beauty Trends Summit Forum
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Concurrent Events ]

CHENGDU CHINA BEAUTY EXPO

R xEE 2

2025 EXIVEIFHAS

2025 China Beauty Industry Innovation Conference

202558 3@ ETEER
ERXRYUBERRAR

2025 3 China Western Region Nail, Eyelash &
Microblading Technology Exchange Conference

MIRBIEap g
[RETTRZERE]

Passing Through Your Life:
Emotional Healing Art Exhibition

: 2025 ERTUESE
AMGSERV R BEARFE AR

Press Conference of the 3 Body and Style Competition

CCEE

MEEES

2025\ KOS
EielR

2025 Beauty Industry New Trends Conference
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Media Support

P BRRITIENES e

Newspaper & Industry Association

: iy 0
W 2G B

ERXMMBREEXLDS

b stA{IEyglesl\ 7 L -

Deep Cooperative Media & Platform

@ ®FOPB A EEEH . Fongai e EJEAE WY R

AR TS 2

Made-in-China.com 0 O Ringier y m & E‘M
F i ig P 1 A AN =t
RN FRITAEE 4 %H_Em%% } R TRRE

* CCBE&QEFE2&KHABRE = A

Platforms of Informa Group

Oyang 2. LA AMAG

markets

CCEE

P ARRESH HRFM e

Public & Beauty Fashion Media

SJhomen WM BIEAH opnm P-s=n  cERS T OER

sina.com.cn

wmnE UL B R o FRE SSauEss  emem O wmnsen h.g)_l__l_:lt“ciﬁ.a ENELR

MEWS.HUAXI190.00M WWW.HZPNEWS.COM
# R ELE L&

P xsman e gERSe0GMPITN  COLAssE  YOKA @ HBIRA & 2at®R CohiE =57

dom= L ommm OHEREER  XCRBE e e MR china'stises

el DEBHERM e 31%“"}1@ ||4|§\p‘ i L3 i E:;’!,';EEPEEE ﬂ)
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CHENGDU CHINA BEAUTY EXPO

[ Exhibition Preview } pE X2

BAFIEPERREREWTHE

Empowering Market Expansion in China's Central & Western Beauty Industry

2025 **’5‘5

252 [&E CCEE Ak %B >< T

THE 52" CHENGDU CHINA BEAUTY EXPO AUTUMN)

168-18E

=03 CCEEREIEEZ \J

THE 53 CHENGDU CHINA BEAUTY EXPO (SPRING) -'}ii_

168-183
Apr. JEEr e e




202 bk

10RA16-18H oct. 1618

PE-R#ttEHERERP O

Exhibition Center,Century City,Chengdu

20265=

4H 16'1 8 EApr. 16-18

hE - EtLEHERRRP O

Exhibition Center,Century City,Chengdu

» Bi#R%/General Inquiries
Tel: +86 026-67936333

> BXZHBBFE/E-mail
Ruoxi.Liu@informa.com

"B EXREREEBEEARS "B EXIIRIR . GRS "B EBXFRNNFEARSFR

Scan to Follow CCBE's Official WeChat Account Scan to Connect with Source Factories & Brands Scan to Contact Assistant for Event Details
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