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Exhibition Data

FAkﬂﬁ CCE

THE 52 CHENGDU CHINA BEAUTY EXPO (Autumn)
2025%10816-188 | Bt ERE R0 6/7/8/951E

Oct 16-18, 2025 | Chengdu Century City New International Convention & Exhibition Center
(CCNICEC), Halls 6/7/8/9

£ BUED] PEER SZFFIRIE
10x 524 1207

Concurrent events: 10 Guest Speakers: 52 Media Coverage: 120+

pESTA Z R oo hi T AR
588 = 45007 46,909

Exhibitors: 588 Brands: 4,500+ Professional Buyers:
46,909

R ER
50,000m

Exhibition Area: 50,000

fRA%E LR
276,800

Online Impressions During
the Exhibition 276,800

Siare \ e A

Fulilelll




ME=Es CCEE

CHENGDU CHINA BEAUTY EXPO

| Exhibition Highlights | MOE x 2

MIEEERTIBZI0EF

The 30th Anniversary of the Sichuan Chamber of Commerce for the Beauty & Hairdressing Industry

SE52/8 (A ZE)CCBER X BAIEEN) I ETERTIVBRI0BE, BEAERSADANEE T 2ESEHBXIA
M EVEhcaEK, BNEREER30AFERIENERHFRE.

The 52™ (Autumn) CCBE Chengdu China Beauty Expo coincides with the 30th Anniversary of the Sichuan Chamber of Commerce for
the Beauty & Hairdressing Industry. Consequently, this year's expo not only brings together nearly 30 presidents of beauty industry
associations from across China but also features a series of concurrent events celebrating the Chamber's 30th anniversary.

CCBEmw=n 2

Eﬁl_—l—s—fﬂﬂ :_I,_

ey

L 4

g SN =
75':7(*“ ﬂ'ﬁEEIAF‘u
The Debut of the Australia Pavilion
BEEBSEEREF, HEELARMSUREFNER (Four and Co

Group) MLYSERRZATKEGIIE TEAFIERIE, =K 7RM2502A
ISR, HPRETIFR. IR, £3. BRSEELASAE,

The Chengdu China Beauty Expo Organizing Committee has joined forces with the
Shangshijiahui Public Welfare Association, Four and Co Group, and LYS International
Trading Company to jointly present the Australia National Pavilion. This initiative
brings 25 local Australian brands to the expo, covering a diverse range of sectors
including skincare, anti-aging, beauty, health, and lifestyle.
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Exhlbltlon Highlights ]
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Higl 1t 3

BXERAIBF, XM"BEER"

Launch of the First-Ever Al Assistant for a Self-Guided Exhibition Experience

ATRAZUMARNSER, RNEEER LLTESEANAVNIF, RPARTEIAN S AN REREEE
HER, AERATERNR, HELIT "BHER",

To enhance the visiting experience for professional attendees, the Chengdu China Beauty Expo has launched its long-awaited Al
assistant. On-site, visitors can quickly access the information they need via Al-powered robots, significantly improving their touring

efficiency and truly enabling a self-guided exhibition experience.

?Lm:z

SFTDISTRIBUTION AREA

VIPREY] Eﬂﬁﬂxm

‘Jm
: 2tingy

Hello, R {RAVHTARRCCBE/\ENF
HEIER D ERE RS, RIINT. RS
B. BRERS. WHEHSRLEAEMN-

Q@ ERaE

+4RCCBE?

KEEALEASBW?

WA (8] ?

uﬁg "J:{ZlS-ﬂﬁ Bt AERE?
R ERE = EREA

E?Lﬂ:ﬁﬁi -
CCE E it

in) AIER - @
{3 coseenF

BRdE R FHAR

RRMFRERRERS, BETHE
RIE, BUGETG. HEFHEES
HHEARSHEEFEEE RO,

B — L EIHRIPIAR, B
v ‘

AT RIEFHITIIF R RARE R

- REEH CNTRAIRERELSR
ST

SheE: AR

FRa% Tl e
RiES: 7S

RIS 7HE5-7H66

o MEEH: BERNEGHEERL
al

RERE: B4 BOIDRIER
FRa%: Tl RS
RIES: 7518

RIS 7He8



$£52J& (=) CCBERHEESRIED

Venue Layout for 52™ Chengdu China Beauty Expo(Autumn)

* 4 KFRIE

£

ZiE*

4 main exhibition halls + 4 connection halls

8

SiE
Hall

TR AEIE

BREMASE. BENREK,. HOmE. HEFEErE.
OEM/ODM. JE#E#%E

Hall 6 - Professional Line Brand Hall

-Creams / Spot, Sensitive & Acne-Prone Skin Products
-Problematic Skin Care & Skin Conditioning Products
‘Imported Brands

-Scar Removal / Postpartum Recovery Products
-OEM/ODM Services

‘Raw Materials & Packaging Materials

Sinomh, EXEXRER

BEEY. MEEH. AREE. OR,. iRRESE.
kR, EEME. EXFRRIE. B

Hall 8 - High-End Brands, Medical Aesthetics & Health
‘Regenerative Medicine

-Gut Microbiota

-Pre-Disease Management

-Oral Health Products (or Oral Nutraceuticals)

-Anti-Aging & Repair Products

-High-End Scalp Care Products/Services

-Aesthetic Medical Equipment

-Medical Aesthetics Products & Programs

-Plastic Surgery Materials

it

9

SiE
Hall

ERFEIE

K. 2, Xk, LT, ERFA. THEREE (ER. 4
AFF) « RERR. FEEE. FERE

Hall 7 - Health Preservation Hall

-Essential Oils

-Medicinal Oils

-Moxibustion Therapy

-Scalp & Head Therapy

-Hair Growth & Nourishment Products/Services

-Sub-Health Management (Sleep Improvement, Eyesight Care)
‘Intimate Area Anti-Aging Products/Services

-Postpartum Recovery Products/Services

-Body Shaping & Weight Loss Products/Services

REXEIE, K, LiE

REXEE, RHRERR. MPFP. REXSIE., Kt =
BXBE. FRIPE., £F. $KA, BHEZ (B, F2
EE, BRPAK) . RE/LHE. Bt RERMHEE.
(FRIEBERFEME)

Hall 9 - Skin Management, Hydration Therapy & "Three
Beauties" Specialized Hall

-Skin Management (Professional)

-Technological Skin Beauty

-Personal Care & Hair Care Products

-Express Beauty Programs

-Hydration Therapy (Dermal Infusion)

-Nail Art & Eyelash Extension Services

‘Hand & Foot Care Products/Services

-Teeth Aesthetics (Cosmetic Dentistry)

-Semi-Permanent Makeup (SPMU)

-Body Aesthetics (Body Shaping, Body Management, Shapewear)

-Wigs/Hair Products

-Color Cosmetics

-FMCG/New Retail (Beauty Category)

*(Clinic/Salon Supporting Supplies & Consumables, etc.)

— ==
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[ Exhibitor Data S

RBE#=Exhibitors: xR " EraiEBrands:

REiE s HmTop

Top Regional Distribution of Exhibitors

|
43.4% T RE
Guangdong Province — 43.4% Sichuan Province — 19.7% Shandong Province — 5.8%
-
3.4% IHE
Henan Province — 4.4% Jiangsu Province — 3.4% Shanghaishi—3.1%
| |
2.2% #iI&E 21% ERKT 15.9% Hfttlg&mit X
Zhejiang Province — 2.2% Chongqing Municipality — 2.1% Other provinces/regions — 15.9%
B,

SWOMEUTEEN 100+ o

Lo

|
I l AR
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CHENGDU CHINA BEAUTY EXPO

[ Exhibitor Cotegories} El X2

® 3.9% 1§
B#% Consumer Goods Line

o,
©2.19% M PrkE, PAFPE/ERMER. OBRROKRKTI. /K

Elffsehg International Brands IR, @F. FRDEPERS/REREES, KPS
PFERGR., MER/AE/ER, XEENARE. MPLERP. BRE Skincare, personal care/fragrance/essential oils, oral supplements &

OEM, cosmetics/tools, masks, hygiene/household cleaning products,

Skincare, anti-aging/body shaping/breast care, devices/equipment, D

personal care, raw materials, etc.

©6.1% N
{#R7%E Supply Chain
OEM/ODM/OBM, B# (EM#. &%, &
7%5) | FRREM

OEM/ODM/OBM, packaging materials (mask
substrates, containers, boxes), raw materials, etc.

7.09%
Hfth Others

DEEMAR, BRARBZ/2N. RIEE
BRI/ %N F

Functional undergarments, technical
training/conferences, clinic
furnishings/apparel/decor, etc.

@ 9.02% 1B
EZ%ES Medical Aesthetics

EXfTm (PFHE/EES) | BEX, BF
wHgE. KEX (EXEENM/RE) §
Medi-grade products (skincare/masks), non-invasive
aesthetics, surgical materials/equipment,

comprehensive medical aesthetics
(institutions/procedures), etc.

® 71.7%

Ed % Professional/lnstitutional Line

EMFIE/BE. BH/EEAE. KERFE. EBUE. RKREE, iz, MIE/Em,
EEREE, FARA/GUE. BRF. ARFPIERER. FREESRB/FR. EFRE
FiEE

Facial carefcreams, blemish/acne/scar removal, holistic wellness, beauty devices, skin management,

anti-aging, weight loss/breast enhancement, nail/eyelash art, semi-permanent makeup/tattooing,
intimate care, scalp care/hair growth, postpartum recovery products, dental aesthetics & materials, etc.

AGARWOOD . "
FRAGRANCE
FRAGHANCELS

BODY LOTION,

: =71l -

AHEIEE
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[Detolled Breakdown of Exhibitor Categones

AP EE

Facial care/creams

RERFE

Holistic wellness

LR EE[AE

Blemish/scar/acne removal

REREEN=

Skin management/anti-aging

EX&m (P HERE) [BRMH

Medi-grade products (skincare/masks)/surgical materials

OEM/ODM/OBM/&a#4/[54 B HLth

OEM/ODM/OBM/packaging/raw materials

SEEHERE/ KA B3 5F R ETF ##

Nail/eyelash art/semi-permanent makeup/dental aesthetics

IRLAE /= B [T RETE 2K

Weight loss/breast enhancement/functional undergarments

XBNE

Beauty devices

ARSI/ =Y [ PRISERE/Z 5T

Technical training/conferences/clinic furnishing solutions

REX (EFERHNM/HE) [BEX

Comprehensive medical aesthetics/non-invasive aesthetics

IRFPIERBRIEER

Scalp care/hair growth/transplantation

PRk G/ M [E R EHE/F Rk TR /P EHE

Skincare/personal care/fragrance/cosmetics/tools/masks

OfRR ORI

Oral supplements & OEM

BRI EEEHE R

Intimate care/postpartum recovery

CHENGDU CHINA BEAUTY EXPO

M EEZ

19.51%
17.8%
10.73%
7.28%
6.1%
6.1%
6.1%
5.86%
4.93%
4.16%
3.17%
2.93%
2.44%
1.67%
1.22%



CHENGDU CHINA BEAUTY EXPO

[ Exhibitor Survey | R ED X i 2

2059 REBNAERSEERE

90.59% of exhibitors were highly satisfied with this season.

898770 RARTEBREN

89.87% of exhibitors expressed intent to re-participate.

89.890 RASMETHFMBERES

89.89% of exhibitors would recommend CCBE to peers.

2025%52/8 (%) CCBER Bz wammaairs: 9.08 tosm)
Overall rating for 2025 52™ CCBE (Autumn): 9.08/10

VIPESRAD | RAAD
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[ Buyer Data ]
AR E

" 4
Number of buyers: 46,909

BRXSMAK

/790
First-Time Visitors: 53.25%

B AW ALK

A
New Audience Attendees: 47.11%

CHENGDU CHINA BEAUTY EXPO

M EEZ

XRE=. &, Il @, &, B, BESMXEEWER

Professional buyers from Yunnan , Guizhou , Sichuan , Chongging,
Tibet , Shaanxi , Gansu , and other regions

OSFAFOE, BIMEESEHEIR

Capture new audience mindshare and connect with more high-
net-worth buyers.

JREMMATR, NeELKRESNE
A sustainable resource pool of new visitors, building a reserve
force for your brand's growth.
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[ Buyer Analysis |

XEgRE, PE

CCEE

CHENGDU CHINA BEAUTY EXPO

M EEZ

+

A ERE A iRt R

Regional Focus China's Central-West Beauty Industry Benchmark Event

oo E AR AR M3 SRR

Domestic Buyer Distribution by Region

mEilR  83.32%
(Il =, &M, BR. EKS)

Southwest China (Sichuan, Yunnan, Guizhou, Tibet, Chongqing, etc.) — 83.32%

R 2.17%
(WZR. I, =@, L. 8. 8%
East China (Shandong, Jiangsu, Anhui, Zhejiang, Fujian, Shanghai, etc.) — 2.17%

FRii X 1.31%
(ZF. &Mk, BRIE)
Northeast China (Liaoning, Jilin, Heilongjiang, etc.) —1.31%

At  0.80%
(%, HR, &5, TH. HES)

Northwest China (Shaanxi, Gansu, Qinghai, Ningxia, Xinjiang etc.) — 0.80%

o BUERBHRTOP

Buyer Positions

26.21%

BE/SEE] ZEITE BIVE[ER Sy
CEO/VP Manager/  Business Owner/  Director
President/ Supervisor  Store Manager
General Manager/
CEO/VP

IR 9.01%
(€l W S=-N E ATIT: N )

North China (Beijing, Tianjin, Hebei, Shanxi, Inner Mongolia, etc.) —9.01%

Emix 1.64%
(&, 8. 58E%)

South China (Guangdong, Guangxi, Hainan, etc.) — 1.64%

it 1.31%
iRk, #r. TR, SIES)

Central China (Hubei, Hunan, Henan, Jiangxi, etc.) —1.31%

1
Hit X 0.81%

(BREF)

Others (Hong Kong, Macau, Taiwan, etc.) — 0.81%

22.03%
2 18.59% 14.989% 13.28%
- - B 2R 197% 0.50%

ES/RIm EE/PL B [EiES
Beauty Consultants/ Doctors/ Academic Industry
Technicians Nurses Institutions Associations

*E[EVRRESMEBRET, REMIAERE

A higher visitation rate from store and enterprise decision-makers,
enabling more precise channel engagement.

////’

AN
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Buyer Types ]

B

CHENGDU CHINA BEAUTY EXPO

R EE 2

EE!&% Core Business

T v 4/ Prs%

Professional/lnstitutional Line

ESER

Medical Aesthetics

B4

Consumer Goods Line

L e TEY

Professional Hair Care/Styling

{3 pir 5%

Supply Chain

(&l i o b

International Brands

Hith/ B ER/RAF

OthersfInvestors/Media

46.98%
]

20.80%
]
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Buyer Types J

éﬂiﬁ 5 th Detailed Breakdown

Tl L /IRs

Professional/Institutional Line

EBk/KT
Beauty Salon/Spa
RER [ EHE

Agents/Distributors

PR

Manufacturer/Brand Owner
EB/EMR
Beauty Chain

BRKE L

Skin Management Centers

KIBERFLEE

Health and Wellness Centers

EMRREE
Body Sculpting/Weight Loss Stores

ELJES
Nail/Eyelash

MEZARERK PO
Anti-Aging/Tech Skin Centers

BUE[FKA

Semi-Permanent Eyebrow Tattooing

SEIE/RIEER

Comprehensive Stores/Front Store and Back Clinics

FERIBFHO

Postpartum Recovery/Postpartum Care Centers
BLES
Men's Grooming

BR/RE/=FR
Foot Spa/Health Clubs

Als 2 g
EEXES
Medical Aesthetics
REBELES N
Private Hospitals/Medical Beauty Clinics

BEX
Light Medical Beauty

RIEH/ZHE

Agents/Distributors

LR

Manufacturer/Brand Owner
P ERE
Public Hospitals

R R

Raw Material Suppliers
OF2FR

Dental Clinics

B#4

Consumer Goods Line
RIEH/ZHE

Agents/Distributors

CS/¥mIE

Cosmetic Stores

IR R IE B

Cosmetic Chain Stores

LR

Manufacturer/Brand Owner

MRS/ TEZ
Photo Studios/Makeup Shops/Studios

BEfEE (TP, DP%)

E-commerce Operations (TP, DP, etc.)

KA/B &/ h/a it

KA/Department Stores/Supermarkets/Shopping Centers

22.72%
20.18%
19.67%
9.96%
9.00%
5.82%
4.65%
2.31%
2.29%
1.50%
0.76%
0.50%
0.40%
0.22%

46.69%
19.69%
11.28%
11.00%
7.46%
2.80%
1.08%

30.69%
28.79%
14.09%
13.14%
2.35%
2.48%
1.94%

ZEIE/RIEER
Comprehensive Stores/Front Store and Back Clinics

HXEW
Community Group Buying

BHR/E

Maternity and Baby Store

ZIEOTC
Pharmacy OTC

FE (HLFE. AETE)

Platforms (Online Platforms, Content Platforms)

BIRER

Cross-border E-commerce

MCNAHAZ/LLA

MCN Organizations/Influencers

Duty-Free Stores

BIVHFE

Professional Hair Care
ERIEIZRDE

Hair Salons/Hair Studios

SLEPER/FRRIE

Scalp Care/Hair Growth Centers

REH/ZHE

Agents/Distributors

SEIE/RITEERR

Comprehensive Stores/Front Store and Back Clinics

EFeR/ Gk TS

Manufacturer/Brand Owner
ERIMER

Hair Regrowth/Hair Transplant Clinics

{ R 5%

Supply Chain

Raw Materials

OEM/ODM/OBM

OEM/ODM/OBM

ay (BER. 58, 2FF)

Packaging Materials (e.g., mask cloth, containers, boxes)

IR S

Machinery and Equipment

R B)/FRA /RN

Research Companies/Institutes/Testing Organizations

[ B om bR

International Brands
hERA

General Agents in China

General Trade
HRAE
Provincial Agents
#HO&

Imports

R

City-level Agents

B

Cross-border Escommerce

CCEE

CHENGDU CHINA BEAUTY EXPO

M EEZ

1.49%
1.40%
1.40%
0.70%
0.50%
0.45%
0.33%
0.25%

44.81%
21.28%
15.43%
10.64%
4.26%
3.59%

28.06%
22.15%
20.91%
18.02%
10.87%

27.32%
16.90%
16.90%
16.34%
12.39%
10.14%
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{ Buyer Survey

IRSWEN

Visit Objectives
FHEFEE,. FHE 31.80% e 1.29% %hfg’-s

To find new products/projects

h ©3.56% SEREEWME FERM

Check out the exhibition and book the

51T ALRR 17.73% @

To network with industry peers

‘ next booth?
PN
- K . REREEXER
%MII‘TR 17.47% 5.62% To strengthen relationships with
To make purchases/place orders partners

SRFMBNE, IR ' 0 11.12% BIIEZN/SW/ietE

To find new suppliers/partners 1.41% © To attend events/conferences/forums

el ONLES

Category of interest

E%ﬁﬁlﬁgkﬁd?cts and projects 17.58%
ki 15.90%
iﬁ? n%r%g{e%eﬂ?t/shaping 11.52%
Eﬁ%c%edicme 11.29%
;l:ifn/ﬁfe/washmg e ® 8.74%
L —— 6.79%
%ﬁiﬁ%ﬂ%{ﬁ*ﬁ - ® 6.45%
gﬁ!ﬁﬁ&t Eyebrow Tattooing 4.88%
l%ﬂf’%mm ® ® 4.77%
Elf?;ﬁfil Brands 4.29%
E&ﬁﬁ( ﬁ%iscmp Care 4.00%
ﬁﬁﬁ?f f/fc%i?::s/sﬂvices ® ® 3.22%
i o ® 0.59%

=7 e
IRHEE
Satisfaction Metrics

»91.00% IRMEBRSFERR " 91.50% IREXTEBREM M RA5%IRRRSABPREERS

91.00% of buyers were highly satisfied 91.50% committed to revisit 92.45% would recommend the expo

» 2025%52/F(IE)CCBERBEBLEATS 9.45 (109 41)

The 52™ Chengdu China Beauty Expo (Autumn) Overall Rating: 9.45/10
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Concurrent Events ]

. mhfTiE, ELUROES

Award Ceremonies, Professional Competitions, Salon Management, Brand Building, and Key
Industry Trends.

h, Sfi{ERaE
10 Major Themed Events Featuring,High-Value
Empowerment for All Attendees.

2025%E52E (B F)
CCBER DL BLFER : o S R kel dy 6.4 -

The Opening Ceremony of the 52™ (Autumn) 2025 CCBE Chengdu  \g =l CCEE® =
China Beauty Expo

EEXVHNESK, EWLHBEWABA . SERMELRFTR, #
TIEES2EMAMEBLBAFRNEN, RABRKEERSEXH
B, RAEVARMER. HRNEM,

Presidents of national beauty industry associations, founders and CEOs of
leading companies, and premium buyers will gather to witness the grand
opening of the 52nd Chengdu China Beauty Expo. Concurrently, key data for
this year's event will be unveiled in advance, providing industry professionals
with the essential foundation for their exhibition tours and business activities.

Se Bg Gy By 8,0 4 0,030 40 40 g0 g0 g0 4@

2025%4/&
PEXVEHDEESKBIELIE

The 4" China Beauty Industry Association Presidents
Summit 2025

CREUBEERKNENLE-ETELBIARK, BHERLE
eWes A, IR R - WA A ERRITTWIVR, BERREE
Fa,

Gathering over 30 presidents and secretaries-general from provincial and
municipal beauty industry associations across China, led by President Tang
Degao, alongside founders of leading enterprises. Under the theme "New
Quality, New Landscape, New Life," the forum will delve into the current
state of the industry and build a platform for resource sharing.

. 2025812 EEE W AR £ |
B || R R 30 B

The Hua Jintang - 2025 China Beauty Professionals® Awards
Ceremony & The 30th Anniversary of the Sichuan Beauty &
Hairdressing Industry Association

EPEEREBNSES, URNJIEFERTVERIOFENET, 5
%é@i&moouﬁ?&;ﬂgr EREE. HERERERER, XENF
BUERNEE, BEBRRAFES.

Under the guidance of the China Hairdressing and Beauty Association and held in
conjunction with the 30th Anniversary of the Sichuan Beauty & Hairdressing Industry
Association, this event will bring together nearly 1,000 representatives from China's
top 100 beauty salons, renowned chain stores, and prominent distributors. It aims to
honor outstanding enterprlses and professmncls while building a premier platform
for high-level networking.
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Concurrent Events ]

"HEER"2025F6/EM)II1E
E/\)Ik?iﬁbﬂg

The 6th "Hua Jintang Cup" Sichuan Beauty Skills Competition
2025

M)IEW ARV ERSES, BANSEREAD. BHRZ, RUERVE
FHEE, HETHBENETE SUENESHEAL.

As the premier competitive stage for Sichuan's beauty professionals, the
competition is dedicated to discovering skilled talent, refining techniques, and
providing pathways for career advancement. It also serves as a vital link,
leveraging the Chengdu China Beauty Expo platform to seamlessly integrate
and place these talents into the broader industry.

20258 6FPEXWACHEAS

The 6th Season of China Beauty Professionals® Roast
Battle 2025

REPNZWIEZERER, L "#FEl VS 220" Azl BiEH
ZEVRREPKNE, RREEMSE.

Focusing on the operational pain points of small and medium-sized beauty
salons, this event centers on the theme "New Beauty vs. Traditional
Beauty." Representatives from both camps will be invited for a head-to-
head showdown to share insights and explore their respective business
strengths and weaknesses.

2025%16%F
thE XS5 X B BIEC IR

The 16th Season of China Beauty Industry Special Trends
Summit 2025

P MBS — MIBE&REFSERE, MESNRFESR! " AER, §
WIS NERRED, RERSBESHIEES],

Theme: "The War of Value: The Price War is a Dead End, The War of Value
Has Just Begun!" This summit will explore how to build a unique value system
to win the market, providing breakthrough strategies and strategic guidance

for the industry. 75%52j= (}?Aé chc

=

S, 5, 8, 8. B. 0. 8 @ o ¥ @ @

CCEE A&l 2025=£RS AR Eits

2025 Forum on the Integrated and Innovative Development
of Medical, Lifestyle, and Technology Beauty

REEFES. £EEDS. RREFPVRERESSEREFH, TRMR
ERE, RiIhEARRERE,

Focusing on the deep integration and cross-boundary innovation of
medical, lifestyle, and technology beauty, the forum will bring together top
experts to explore pathways for synergistic development.

Yl = QUL Ve 0 — S G T iR
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Concurrent Events }

BRPE-M)f75h B
LV ERFHREBEHITS
"Healthy China - Sichuan Action" & Strategic Seminar on the
Transformation and Upgrading of the Beauty Industry

REZWHAXRINE, HifRASER, RVESRARE. &4
[ERIZE: v 1%%%%@;::;?@&%%@%& Hr‘?, W REEEREDE
TLIMEBIERK, HEHEWFRBERERRERS.

Focusing on key issues in the beauty industry's transformation, this seminar
will analyze the latest trends and explore strategic directions such as
integrating health and wellness resources, reconstructing business models,
and shifting the traditional beauty sector towards the "blue ocean" of health
and wellness services. It aims to empower brands to achieve counter-cyclical
growth amidst a complex landscape and to propel the industry's strategic
transition into the greater health services sector.

2025H4FE - RSB IRHSIEE
2025 Symbiotic Integration: A New Engine for Omni-Channel
Growth in the Beauty Industry
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Two proven methodologies for Douyin's closed-loop business model,

integrating "Content + Group Buying + Livestreaming."

Three major breakthroughs in solving customer acquisition for single stores

and implementing operational tactics for chain matrices.

Achieving three core breakthroughs: in customer traffic, sales conversion,
and business models.
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2026 Frontier Trends Release Forum =k
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Featuring 14 on-site speakers, the forum will offer in-depth, multi-dimensional
content across three core sectors: Greater Health & Wellness, Intimate
Wellness, and Problematic Skin Solutions. The sessions will cover future
trends, popular treatments, new product launches, and key industry topics.
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For more event details, please follow the official WeChat account: "Chengdu China Beauty Expo"
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YunMeiBao — Your 365-Day Online Trade Matching Platform
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Limited Exhibition, Unlimited Business.
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Instantly connect with source brands, factories, and enterprises.
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Discover Opportunities
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Connect with Resources
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10000+ VLR TE
Over 10,000+ source beauty brands
are on the platform.
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Explore Trends
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A massive database of beauty

industry insights is available at
your fingertips.

0

il

Scan the code to enter YunMeiBao
and explore brand profiles.
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200,000+ beauty professionals are
online, inquiring and sourcing.
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CHENGDU CHINA BEAUTY EXPO
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Media Support
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Newspaper & Industry Association
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Deep Cooperative Media & Platform
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Platforms of Informa Group
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Public & Beauty Fashion Media
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Exhibition Schedule of 2026 Chengdu China Beauty Expo

& Fspring || I

4H16-188 aprit 1618 _ | gl
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Exhibition Center,Century City,Chengdu

*y( éAutumn

10A15-178 october 57
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Exhibition Center,Century City,Chengdu

J
. » B /General Inquiries
T R#A L%

Tel: +86 028-67936333

Booth Booking Hotline

+86-17318938600(REHRM{E) » BXZHRFE/E-mail
Xiugin.yang@informa.com

Web: www.meibohui.com
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