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THE 53" CHENGDU CHINA BEAUTY EXPO 2026(SPRING)

CETE-RE"EN

This session’s feature - Focusing on "Beauty Industry +"

ﬁ'J!lI!

LghtE ntre

gauty Industry + Technology
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THE 53 CHENGDU CHINA BEAUTY EXPO 2026(SPRING)
2026F4816-18H |E§Z%BTEL£EHE¥J?.BT E$'L\6/7/8/95J—

Apr. 16-18, 2026 | Chengdu Century City New International Convention & Exhibition Center
(CCNICEC), Halls 6/7/8/9

EEGER] e SZFFIRIE
144 531 1207

Concurrent Events:14 Guest Speakers: 53 Media Coverage: 120+

SRV SR mh ZVEihzAR
685= 55007 28

Exhibitors: 685 Brands: 3,500* Industry Association Partners:
28

L ER ZA AR
55,000m 47,725

Exhibition Area: 55,000n Professional Buyers:
47,725

fRHA%E R
156,683

Online Impressions During
the Exhibition:156,688

2
THE 53¢ (SPRING) EXHIBITION ENTRANCE

EXHIBITOR ENTRANCE AUDE!
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Highlight 1
RE'BEERES"

Focusing on "the Blue Ocean of Emotional Economy"

ER"EVTRFEN, R [(FETrREE] £8ER. FTEH. BATR. BETR. &7, rRtak
B, BXERNG, BEEES, BPEEHMTRRBERBTMERTE, ANEERMEKREHESHTRE,

Explore new business opportunities in the "Beauty Industry + Healing" sector by opening a new "Aromatherapy Special Store”,
which integrates fragrances, aromatherapy essential oils, natural healing, emotional healing, sound therapy, healing accessories
and related products, traditional Chinese-style clothing, and sleep management. At the same time, new healing-themed roadshows
and a space for perfumers' works are also launched to provide more new ideas for cross-border growth of stores.
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Fig"BRimeR"EX

Set Up the "Tech Innovation Premiere"Zone

RE'ZW+RE", AERZFR (REHREAEX] aXBERKERE.
KERAE, BEX, XFMERNMR, EXNEXA, TIWSIR—IIINE
BRRER DR, FIE. K, BhELEVSIER,

Focusing on "Beauty Industry + Technology", this year's exhibition specially sets up
the "Tech Innovation Premiere Zone", covering categories such as skin management,
health and wellness, light medical aesthetics, beauty devices, and anti-aging. In this
zone, professional buyers can one-stop connect with new products, projects, and
technologies, helping beauty salons increase their business performance.
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Hial 1t 3

IIEQ%HEH}T‘

Implementation of the "Western Acupuncture Conference" Begins

IRME" R E"KEE, RE"EZEW+RT"HORERE, AO/IEZESEZERTUYBREN)ERZERERESNEKESEH
T, 202601 BEZEASEZM AR ERESNG, NERCIREFWICIEBRERNIZREZIEE R, mRAE+DEH
SRV ES

In line with the "Healthy China" strategy, we deeply explored the integrated development of the "Beauty Industry + Acupuncture
Therapy". Under the joint sponsorship of the Sichuan Beauty and Hairdressing Industry Chamber of Commerce and the Sichuan
Science and Health Promotion Association, the 2026 Western Acupuncture Conference of Sichuan was held at this exhibition venue.

From academic forums to industry forums, to expert consultations and acupuncture demonstrations, it brought forward forward-
looking and practical information sharing that can be implemented.

N

FEREREE (@i Ursm
2026M) IRz AS
HEAEHREDETS

Chengdu, China - April 16,2026

Hiagl 1t 4

REER, HELHR

Dual-line Exhibition Experience, No Boundaries in Commerce

ZTERE, BNERREAGAR, 2L [ZERE] £8, ZLERIRSBEANS., L L+E&T, REER, X
axlnfl,
Visiting the exhibition offline allows for face-to-face communication and on-site experience. The "Cloud Exhibition" section online

presents the highlights of the exhibition from multiple perspectives. Combining online and offline, dual-line exhibition experience
expands the influence of the exhibition.
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4 main exhibition halls + 4 connection halls

AN 'fngﬁg

Floor plan
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- FrRA R EIBIE
- Healing and Derivative Pavilion
REIRIE SRR, BETR. B, FRESREL. DRER. BREE. FERE

5-6 Connection Halll

Natural healing, emotional healing, sound therapy, healing accessories and related products, traditional Chinese clothing,
sleep management, postpartum care

- IBIPIRRATIE
6 %lfg Functional Skincare and Contract Manufacturing Pavilion
L&, H/S/EEMEEEFSRAE. OEM/ODM

Professional line skin care products, products for treating spots, allergies, acne, scars and anti-aging whitening, as well as
OEM/ODM projects.

6 _ 7 s BERFEITIE

\ Fragrance and Aromatherapy Pavilion
ERIE

6-7 Connection Hall

BR. FoHH. BREE. TRRERMNMP. TRNEERLG

Aromatherapy, aromatic essential oils, sleep care, therapeutic beauty products, therapeutic functional accessories

o BFINKIFEE
7 %;[E Health and Wellness & Moxibustion Intangible Cultural Heritage Pavilion
KEREFE, LHB/ERIERIRR. BASRE, FERE. L7, FIKEK

Healthcare and wellness, herbal products/heat therapy/massage therapy/heat therapy equipment, health care and related
accessories, intangible cultural heritage projects, scalp therapy, slimming and shaping

« TAVEIE

Professional Line Pavilion

LIV mpE

Professional Line Brands

ERIE

7-8 Connection Hall

- EFQBHMRCIHIE

Technology Anti-Aging & Innovation Launch Pavilion
Bste

Ex, REX, KKEE, nRE. #in. dRER. ORESSRRE. BEER. =8N
B/, ABREESTER, REEK

Medical aesthetics, minimally invasive medical treatments, skin management, anti-aging, imported products, food and
medicine integration, oral beauty and health care, precise nutrition, beauty equipment, Al intelligent devices and tools,
technological skin care

8 - 9 « #0Om EX
T Imported Products Zone
= = —

8-9 Connection Hall Proohg N ezl

International Brands. International Pavilion

- BZOINNEE/=E18

Light Entrepreneurship Franchise / Three Beauty Pavilion
9%/@ EPERGS, SHE. FRPE. 7. s, BOUNR, k¥, RESESEE, hE
PR, R&rmRkinE

Nail art and makeup, tattooing, manicure and pedicure, teeth whitening, makeup application, small business franchise,
water light therapy, weight loss and body shape management, private maternity care, cosmetic medicine chain products
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" BEH=EExhibitors: 685 %

40.19% I &4

Guangdong Province — 40.19%

Beijing Municipality — 5.29%

2.64% 1578

Jiangsu Province — 2.64%

REiE S HmTop

Top Regional Distribution of Exhibitors

Sichuan Province —22.28%

3.48% iiil&

Zhejiang Province — 3.48%

2.17% ER™H
Chongging Municipality — 2.17%

3330
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» @R&@EBrands: 3,500+

Shandong Province — 10.55%

Henan Province — 2.95%

10.45% HfttghmitX

Other Provinces/Regions —10.45%
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o,
©3.81% W PrkE, PAFPE/ERMER. OBRROKRKTI. /K

Elffs2hg International Brands TR, @F. FRDEPERS/REREED, KPS
PERGR., MER/AE/ER, XEENARE. MPERF. BRE Skincare, personal care/fragrance/essential oils, oral supplements &

OEM, cosmetics/tools, masks, hygiene/household cleaning products,
hair care, etc.

Skincare, anti-aging/body shaping/breast care, devices/equipment,
personal care, raw materials, etc.

® 3.63% Il
{#R7%E Supply Chain

OEM/ODM/OBM. &# (HEfH. BB, =
FF) . RERHEM

OEM/ODM/OBM, packaging materials (mask
substrates, containers, boxes), raw materials, etc.

4.24%
Hfth Others

DREMAR, BARBF/2N. FRIEE
BRI/ % F

Functional undergarments, technical
training/conferences, clinic
furnishings/apparel/decor, etc.

® 10.36% I
EFZ%ES Medical Aesthetics

EXFTm (PFHE/EES) | BEX, BF
wHgE. KEX (EXBENM/RE) §
Medi-grade products (skincarefmasks), non-invasive
aesthetics, surgical materials/equipment,

comprehensive medical aesthetics
(institutions/procedures), etc.

® 73.78% IR

E W% Professional/lnstitutional Line

IEFIE/EE. BH/EEMAE. KEBRFE. E5NE. HKREE, iR, RMIE/FEm.,
ERER, BRA/QG. RERF. ARFIF/ERER. FEEERETR. ETFRE
FHRE

Facial care/creams, blemishfacnefscar removal, holistic wellness, beauty devices, skin management,

anti-aging, weight loss/breast enhancement, nail/eyelash art, semi-permanent makeup/tattooing,
intimate care, scalp care/hair growth, postpartum recovery products, dental aesthetics & materials, etc.
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DETAILED BREAKDOWN OF EXHIBITOR CATEGORIES

RERFEIXRERER

Holistic wellness

B B

Facial care/creams

=R RE[AE

Blemish/scar/acne removal

IRLAE /= B [T RETE 2K

Weight loss/breast enhancement/functional undergarments

Exfm (PRe/ERES) [BREAR

Medi-grade products (skincare/masks)/surgical materials

SRR RE /KA |80 R 7F RET #F

Nail/eyelash art/semi-permanent makeup/dental aesthetics

REREE /M=

Skin management/anti-aging

FH%:‘:?‘:I’HFIE‘&I*E?EBI:‘E?’I!ZI{'B’I!ZE:IE/%‘HF‘/EHE

Skincare/personal care/fragrance/cosmetics/tools/masks

BA[REEEH/TTRER

Aromatherapy/energy essential oils/healing accessories

P

Beauty devices

#0053

Imported products

OEM/ODM/OBM/&#1/[R# R Ei At

OEM/ODM/OBM/packaging/raw materials

REX (EFERHM/HE) [BEX

Comprehensive medical aesthetics/non-invasive aesthetics

BRI EEZERE R0

Intimate care/postpartum recovery

AR =W BRIEEE /SR H

Technical training/conferences/clinic furnishing solutions

OARE ORI T

Oral supplements & OEM

IRFIPIERBRMELR

Scalp care/hair growth/transplantation

CCEE

CHENGDU CHINA BEAUTY EXPO

R EEZ

T 19.18%
I 15.65%
T 12.72%
I 7.27%
I 6.18%
T 4.91%

I 4.82%

P 3.82%

I 3.64%

I 3.63%

B 3.27%
I 3.09%
B 2.91%
I 2.91%
T 2.00%

L 2.00%

1 2.00%
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»35.69% RAMNAERZEE RS

85.69% of exhibitors were highly satisfied with this season.

»39.58%REBRTEBRER

89.58% of exhibitors expressed intent to re-participate.

» 90.28% RBSME{THEERESBEES

90.28% of exhibitors would recommend CCBE to peers.

202653 (5%) CCBERSEHarmaairs: 9.02 0
Overall Exhibitor rating for 2026 53 CCBE (Spring): 9.02/10
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I_l * = * —_— S, N
AR E REE. = )l 8. H. R BHSHRNEWEIR
+ / ; 7 2 5 Professional buyers from regions such as Yunnan, Guizhou, Sichuan,

N Chongging, Tibet, Shaanxi, and Gansu

\hg i * N \ . =\ S~
HXEW . STHAPOE, BHMEESESETIR
) / . 2 5 /0 Gain a foothold in the minds of new users, helping to reach

Percentage of first-time visitors: 57.25% more h|gh—net-worth buyers

BAEIAR * IREHNAREE, ASRLERENE

(0]
) 1. 38 (o) Sustainable audience resource pool, reserves strength for

ran velopmen
New visitors present: 51.38% S cloRIE
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LEREE, PEPAIELIRMTRE

RHHN
C C é:z;f' E
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= *

Regional Focus China's Central-West Beauty Industry Benchmark Event

(& POV AR Mt 2k SR T

Domestic Buyer Distribution by Region

mEilR  82.57%
(EIl. =, &M, BR. EKS)

Southwest China (Sichuan, Yunnan, Guizhou, Tibet, Chongging, etc.) —82.57%

£RIMX 2.62%
(WZR. ST, RE. WL, BE. DE%)

East China (Shandong, Jiangsu, Anhui, Zhejiang, Fujian, Shanghai, etc.) — 2.62%

|

FRii X 0.98%

(T, Sk, BRI%)

Northeast China (Liaoning, Jilin, Heilongjiang, etc.) — 0.98%
|

bt X 1.06%

(Befs, HiR. &, #E. TES)

Northwest China (Shaanxi, Gansu, Qinghai, Xinjiang, Ningxia,etc.) —1.06%

ZUIRFHTOP

Buyer Positions

HiX  8.22%
(bR, R, Tk, WE, WEES)

North China (Beijing, Tianjin, Hebei, Shanxi, Inner Mongolia, etc.) —8.22%

Emix 2.17%
(&, 8. 58%)

South China (Guangdong, Guangxi, Hainan, etc.) — 2.17%

£hiX  1.38%
iRk, . TR, SIES)

Central China (Hubei, Hunan, Henan, Jiangxi, etc.) —1.38%

1
Hitnith X

(BREF)

0.99%

Others (Hong Kong, Macau, Taiwan, etc.) —0.99%

22.36% 20.50%
. (3] )
. - - o S ]
: 2.27% 1.82% o, 6.00%
. 5 (] .
L 0.52 %5 N
BE/REE/ ZE[EE A E/EK B EE /I B4/t =R Aihs Hit
CEO/VP Manager/ Business Owner/  Director Beauty Consultants/ Doctors/ Academic Industry Others
President/ Supervisor  Store Manager Technicians Nurses Institutions ~ Associations
General Manager/
CEO/VP

*E[EVRRESMEBRET, REMIAERFE

A higher visitation rate from store and enterprise decision-makers,
enabling more precise channel engagement.
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20.88%
R —
Medical Aesthetics

0
C GEHQE'LQ‘% 16.09%

Hit/REERIRNS e

Others/Investors/Media

. 4.77%
hud
M

TWFREIEL

Professional Hair Care/Styling

[ B om A

International Brands
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Zﬂﬁ 5 th Detailed Breakdown
B2/

AL T A 7%
Photo Studios/Makeup Shops/Studios .

B#4

Consumer Goods Line

(& P om bR

RIEH/ZHE 36.51% International Brands
Agents/Distributors oA @

giﬁg:l]gg?ﬁs 24.01% General Agents in China
WA G EBIE MRME

Cosm:?ic Chain Stores 13.41% (.;tz-l‘?}éel Agents

=) [y BRAE

quufoctuLTrer/qund Owner 11.35% Provincial Agents

HES/BE (IR, M) — =

Microbusiness/E-commerce (e.g., Taobao Shops, Micro-shops) L0 General Trade
GAIE/EEER 199% EEEE

Cross-border E-commerce
#OG

Imports

Comprehensive Stores/Front Store and Back Clinics

#XEAE
Community Group Buying 1.89%

i Ut i KA/E 5 /i@ /14ty
Profess|on0I/Inst|tut|on0I Line KA/Depf;tment Stores/Supermarkets/Shopping Centers 1.68%
- TS

éﬁg’/ﬁéﬁoﬁspa 23.23% Maternity and Baby Store 1.55%

IR . Foh (&LYE. AEFE) 0.64%

Agents/Distributors 22.45% F;Iﬁo}téorms (Online Platforms, Content Platforms) :

e #HEOTC P

MonufcctnSrer/qund Owner 15.57% ;;‘;;E%OTC 0.61%

W 5,
gi’rﬁ\%}r%g;#:ent O 9.80% Cross-border E-commerce 0.54%
=i MCNAUE/LA

B%eggy?iﬁain 9.67% MCN Organizations/Influencers 0.34%

KIERFFEE RRE 0

Health and Wellness Centers 6.07% %‘%;%ﬁisgtor?_srp DPEZ) Berns

Ay JEE ~

B%)gslﬁﬁgﬁg/waght Loss Stores 5.05% E-commerce Operations (TP, DP, etc.) 0.17%

AR T )

Anti-Aging/Tech Skin Centers 2.50%

SEH/ER

Nail/Eyelash 2.29% g !k%&

EEIESTON i i

Semi-Permanent Eyebrow Tattooing 1.33% Professional Hair Care

GEIERIEER > N

Cj(;r?prehensivngtores/Front Store and Back Clinics 0.97% %ﬁ)ﬁ/iﬁ,{)m A 40.75%

PUTEETN Hair Salons/Hair Studios

Postpartum Recovery/Postpartum Care Centers 0.56% SkEpiPEE/ %Fﬁﬁ 21.63%

Btz Scalp Care/Hair Growth Centers

x= S 1

Men's Grooming 0.40% ﬁﬁﬁ/ﬁ%ﬁ 18.75%

BRI ISFR Agents/Dlitrlbutors

Foot Spa/Health Clubs 0.12% ZEIE/AIEERR 10.63%
Comprehensive Stores/Front Store and Back Clinics ’
SREER 9
Hair Regrowth/Hair Transplant Clinics 2
=) e 9

E $%?§ Manufacturer/Brand Owner 00

Medical Aesthetics

FEEF LE%%;% dical Beauty Clini 45.98%

rivate Hospitals/Medical Beauty Clinics N

REE 9 )

L-E;ht Medical Beauty A 1’\E%£ )

KRR E5HE 12.20% Supply Chain

Agents/Distributors : .

£ RIS R 29.89%

Manufoctn:rer/Brond Owner N.16% Raw M((J'ceriod;ﬁ - 2

NILER a (aEH. 8. 2F

Public Hospitals 6.39% Packaging Materials (e.g., mask cloth, containers, boxes) 22.95%

R RHE Rz OEM/ODM/OBM

E]Eéw};;ricl Suppliers 2.57% OEM/ODM/OBM 19.20%

2 9 WIS

Dental Clinics RS Machinery and Equipment 19.20%
REA AT RRETENAAE
Research Companies/Institutes/Testing Organizations 8.75%
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IRSUEB

Visit Objectives

SEIH=m, MBE 32 29% e 0.61% Ht

To find new products/projects Others

b e 3.25% SEEEWME FERM

Check out the exhibition and book the

‘ next booth?

E ¢ 5.04% NESEBEXEA

IT4E
RM[TER o To strengthen relationships with
To make purchases/place orders 17.86% portnersg .

S5EFYATER 17 90% o

To network with industry peers

SRIFIOBME, S 0974 BHIEHN/SN/LHE

To find new suppliers/partners To attend events/conferences/forums

13.30% ®

R a8 28

Category of interest

éf%h%éniisi 16.21%
i&%ﬁﬁlﬁ&kﬁd?cts and projects 13.72%
ij\? n%r%g{e%i%/shqping 11.91%
%ﬁf?c%edicine 11.22%
;L\r;;’:n/ﬁfe/washing care e ® 8.75%
ﬂrﬁtgrﬁ:w%r% and equipment 7.61%
%iﬁlié%ﬂﬁiﬁl)%i%mw Tattooing - ® 6.74%
W 4.67%
Epet”s% ® ® 4.34%
et sl oo Treroy 5.69%
Eﬁ!ﬁﬂ/sgﬁ Oil/Healing 3.54%
Ecﬁ%ﬁﬁs}gt;ﬁc{tﬁﬂl:OEM for oral administration ® 2.17%
e ‘ ® 0.35%

=7 -
IRHEE
Satisfaction Metrics

»89.37% IRMABREIFERRE "8I.2%XREFTEBREMN »8887%IRRTFEMBREERS

89.37% of buyers were highly satisfied 89.22% committed to revisit 88.87% would recommend the expo

» 2026E53/E(5S)CCBER ML LEE¥H 9.12 (1055)

The 53" Chengdu China Beauty Expo Overall Rating: 9.12/10
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12 major theme activities, including conferences, exhibitions, performances and banquets

{ERRERILA

Presenting the new trends in the beauty industry from multiple perspectives, providing
high-value support for beauty industry professionals

i E7AT=TT ] ——
"HETELF

Exploring the New Benefits of "Beauty Industry + Health Care"

2026%53/E (&%)
CCBEREBEBSHER

The 53rd Chengdu China Beauty Expo Opening Ceremony
2026(Spring)

2026 ) IIBEPREXRS

2026 Sichuan Western Acupuncture Conference

2

~ I P Conferences - Classic IP

Zik

Unveiling the Secrets of Success

2026 7EPEEVACHIERS

2026 Season 7 China Beauty Industry People® Joking Conference

2026 F17EHhEXVIFREBBIFICIE

2026 Season 17 China Beauty Industry Special Beauty Trend Forum
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2026 VK OEB L MmiLIE

2026 Forum on New Trends in the Beauty Industry

nf:::,“:,e l‘“J‘\_\\ Ai}ﬁzm Conferences -Al applications
2RIB

Facilitating Cost Reduction and Efficiency Improvement

2026Al+=VHIBIKSIZER

2026 Al + Beauty Industry Growth Engine Summit

ADETAHPHR,

AiRTBRHE SRRV NRIESH4E

The Collision and Rebirth of Cutting-edge Al Technology and
Traditional Beauty Industry

|‘l‘\_\\‘ I:I:I :_EC ﬁ @ _E H'$ Conferences - Chinese Healing Card Deck
EED ) IERIB K

Using Tools to Drive New Growth In the Store

BB K - Ry AR

Growth is Increasing - The Chinese Card Deck Healing
Beauty Industry Forum
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*i 7 | ITEEQ% I;}l Performance - Emotional Economy
H3Z T

Unlock New Revenue Models for Physical and Mental Healing

FRERBFEVIREED

Healing Aroma Therapy and Aroma Care Enterprise Roadshow
Session

U cHiNna
PO (SPRING)

: n Hz 7=l
( \ \ Banquet - "Spring Dawn Night"

REF

Build a Precise Social Platform for the Beauty Industry

CCEE | Treatpite | @

"EWACEHEEIHRI"SE), WaEE
RBES

The "Beauty People® Creator Program" Has Been Launched,
Empowering the Content Ecosystem of the Beauty Industry

2026 EZFCCBEREEB M ERE

Private Banquet for the 2026 Spring CCBE Chengdu Beauty Expo

||||||||||

“EVACBHEE IR B FLO(EE A

The First Batch of Signed Authors of the "Beauty People® Creator
Program" Awarding Ceremony

y
*RETHRESTENEBERE [HBEER] MEARSES
For more event details, please follow the official WeChat account: "Chengdu China Beauty Expo
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E {g *E BE PUBLICITY MATRIX

" BRRTIVENSE e—

Newspaper & Industry Association
m&%ag C A

" RESERNITE ——

Deep Cooperative Media & Platform

CHENGDU CHINA BEAUTY EXPO

R EEZ

- K& P . ;

e .@. 2., el Fengdi  .........

gg}ﬂiﬁ :i;z,;’;; '''''' u...m.amﬁ...";;’mn %W'&‘ﬂ‘l %’%iﬁ%&i Mmlﬁhglm Ei)\
air8.net [l 27 50 OTVE IR www.cdmljd.com

» CCBE&HEEEKHBRE —

Platforms of Informa Group

QNGD“CC“‘N”"WE’ .K!i I:Iforma ijk& AMNC

=82 markets

» ARRESH IR

Public & Beauty Fashion Media

Shomen M WSEAR  OmEm  B-smn

IFENG.COM a Eﬁ% %U $ QE%%
CERTE Libh BB O FEE Dpieis mmom' Qeewesen  agoNdczEse  EISUR
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CCBER#EESRARHE

Exhibition Schedule of Chengdu China Beauty Expo

£ 548 (X =) CCBER#BETE

54th (Autumn) CCBE Chengdu Beauty Expo

2026F10A15-17H

October 15-17, 2026
hE- Rt L EFERL RO

Exhibition Center,Century City,Chengdu

$55/(ES)CCBERBENS

55th (Spring) CCBE Chengdu Beauty Expo

2027548 22-248
April 22-24, 2_03;%

Exhibition Center,Century City,Chengdu
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